
The Brief:  

To generate new business leads and raise the Client (ADC Project)’s profile/brand with their target prospects – 

international financiers and investors. 

The Strategy: 

Create a White Paper that boosts the credibility of the Client by showcasing their expertise to use as an opener 

for them to engage with their prospects and as a valuable “leave-behind” after client meetings. 

The Process: Planning, Production and Promotion 

๏ Identified the marketing strategy that best supported the Client’s business goals;  

๏ Identified the target audience for the White Paper and the information they needed; 

๏ Created a plan, setting out the frame of reference for the White Paper Project, including a compelling title 

and angle for the White Paper topic; 

๏ Researched topic, including interviewing subject matter experts; 

๏ Created two full drafts, incorporating comments within a managed review process; 

๏ Delivered a promotion plan tailored to the target audience; 

๏ Delivered a plan to measure results, track metrics and calculate the return on investment for the White Paper  

The published White Paper can be downloaded from ADC Project’s website, or direct from here. 

 

Copy close-up:

Copy close-up:

Marketing strategy and copywriting services

Copy close-up:

The title spoke directly to its target audience, their concerns and 

what motivates them: “How investors and lenders can reduce 

project risk, improve their opportunities and increase their return”

The White Paper presented as a Problem/Solution: 

The Problem facing the target audience is risk and how 

to reduce it while maximising returns. 

The Solution is to invest earlier in an energy project (at 

the development phase) provided you know how to 

appraise a project to ensure it’s a good one, using 

methods presented in the White Paper.

The White Paper drew together opinions from an 

array of senior subject matter experts to form a 

well-reasoned and compelling view on an important industry 

topic. It used language common both to the Client and the 

target audience. And it concluded with a Call To Action – what 

the Client wanted their target audience to do after they read the 

White Paper. 
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